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Not all Tier 2 Networks Are Built the Same 

They’re not?  It takes years to cultivate relationships with other networks, negotiate contracts, 
establish peering points, locations and interconnections.  In addition, as technology continues to 
transform the way we all do business, understanding technology, its evolution and having a vision 
on where it can go takes experienced engineers to study and manage its implementation.  
Mzima’s network truly differentiates itself for all of these reasons.  Above all, it does not focus on 
cost-based routing.  The network is engineered to select the best, most efficient route, regardless 
of the cost.  This is a truly unique quality that sets the Mzima Network apart from other Tier 2 
network providers in the market. The graph below illustrates the Mzima Networks strength 
efficiently:
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 Positioned for Growth 

According to ComScore, a global leader in measuring the digital world and preferred source of 
digital marketing intelligence, Americans viewed a record 16.8 billion videos online in April 2009 
alone.  This is an increase of 16% since March 2009.  

As the online video audience grows at an incredible rate, networks need to be positioned to 
service this growth.  Mzima’s growth strategy is in leveraging its access to choice.  Mzima has an 
unequaled number of options to route performance-sensitive traffic through its Donut Peering 
Model.  Additionally, this model ensures resiliency through multiple connections with each 
provider throughout the world.  By interconnecting and peering with Tier 2 providers on the edge 
and in multiple locations, Mzima offers its customers’ more direct routes, reduced packet loss 
and latency.  The Donut Peering Model is the key to a higher quality Internet of tomorrow. 

For more information, please visit www.mzima.net or email info@mzima.net.

This gives Mzima an unequaled number of options to route 
performance-sensitive traffic
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